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Methodology

This report is adapted from DataReportal. For Internet user counts
and trends, DataReportal leans on research and analysis by Kepios, a
recognised digital research firm that processes and interprets datasets
from the sources below.

DataReportal does not generate raw data itself. It aggregates digital
data from trusted third-party organizations such as the International
Telecommunication Union (ITU), GSMA Intelligence, Eurostat, platform
advertising tools (e.g., Meta, Snap), and others. Those sources are industry
standards for telecom and internet stats.

Local data is used in context: The reports use data specific to the country
and compare it to global figures, offering context rather than just isolated
numbers.

Because government statistical systems (especially in Lebanon) often
don’t release detailed, up-to-date digital usage stats, DataReportal’s
numbers are the best available estimates based on external data, not
official Lebanese census numbers. For example, social media user figures
may count user identities from advertising tools, which can overcount
individuals if someone uses multiple accounts.
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Executive summary
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Digital expansion in Lebanon continued during 2025, with rising Internet
speeds, growing social media adoption, and steady gains in mobile
connectivity, according to figures released by DataReportal.

The number of Internet users reached 5.38 million at the end of the year,
representing a penetration rate of 92 percent of the population. Despite
the high adoption rate, about 483,000 people, or eight percent of the
population, remained offline. Actual usage may be higher than published
figures due to data collection time lags.

Internet speeds improved significantly during the year. Median mobile
Internet download speeds rose to 44 Mbps at end-2025, up 45 percent
from 30 Mbps in January 2025. Fixed broadband download speeds
increased to 16 Mbps, marking a 26 percent rise from close to 13 Mbps at
the beginning of the year.
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Lebanon had 4.58 million active social media user identities at the end of
2025, equivalent to 78 percent of the total population, compared to four
million users and 69 percent penetration in January 2025. Social media
usage remained male-dominant, with 59.8 percent male users and 40.2
percent female users. More than 85 percent of Internet users used at least
one social media platform.

By platform, TikTok (18+) ranked first with 4.58 million users, followed by
Facebook (3.45 million), YouTube (3.12 million), Instagram (2.95 million),
Messenger (1.65 million), Snapchat (1.46 million), LinkedIn (1.4 million),
and X (about 555,000 users). Most platforms recorded growth compared
to January 2025, particularly TikTok, Instagram, and YouTube.

Among the population eligible to use Meta platforms (aged 13+), Facebook
adoption reached 75 percent at end-2025, up from 69 percent in January
2025. Instagram usage rose to 64 percent from 55 percent. Messenger
usage increased slightly to 36 percent. Snapchat usage among the eligible
audience climbed to 32 percent from 27 percent, while X remained
unchanged at 12 percent.

Mobile connectivity also edged higher, with 4.76 million mobile connections
recorded at end-2025, representing 81 percent of the population,
compared to 4.68 million connections and 80 percent penetration at the
start of the year.

Summary per platform

Platform Users % of % of Internet | Female % (Adult | Male % (Adult Growth Growth
Population Users Ad Audience) | Ad Audience) | (Absolute) (%)

£3 Facebook 3.45M | ' ' ' '
@ Instagram 2.95M
) Linkedin 1.4M

a Messenger 1.65M

£\ Snapchat | 1.46M

TikTok (18+) i 4.58M

X 555,000
YouTube 312M

A
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Detailed analysis

Adoption and use of connected devices and services
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Internet usage
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Internet connection speeds
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Social media statistics
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Facebook user growth

Facebook adoption

YouTube user growth
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@ Instagram users TikTok users

Instagram user growth
TikTok user growth
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& Snapchat users X users

Snapchat user growth
X user growth
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